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Call for Papers
16th Scientific Conference on Sustainable Tourism

Gastronomy, Territories, and Heritage

Troyes (France, Champagne), 23 - 25 avril 2026

Tourism products based on heritage offer commercial alternatives to mass tourism. Visits to vineyards,
particularly organic ones, with wine tastings are offered throughout France. The creation and
development of these products enable tourism organizations to increase the attractiveness of the
destination while developing new management practices. Tourism products that allow tourists to
sample the local cuisine and learn more about the culinary practices of the people they visit are
becoming a central part of travel. The cuisine and culinary practices offered by tourism businesses,
particularly the restaurant industry, enable certain regions to position themselves as gastronomic
destinations. The relationship between the attractiveness of a region and its gastronomy is increasingly
seen as a sustainable tourism practice, but it requires a differentiated tourism offering based on the
culture and heritage of the people. This poses a major challenge for tourism businesses, which must
offer profitable gastronomic experiences and products that meet tourist demand while drawing on the
heritage of the regions visited.



This symposium aims to explore the following questions, focusing on management approaches:

— What new tools are available to better promote heritage, particularly gastronomic heritage, for
tourism (tourism marketing, experiential marketing)?

— What role do local products and gastronomy play in the attractiveness of a region?

-How does the wine industry help position a tourist destination? How can the production of non-
alcoholic wine change consumer behavior?

— What is the link between organic production and local products and gastronomy?

— To what extent should specific training programs be developed for heritage and local product
management?

— What policies should be implemented to promote heritage and local produce (management of tourist
destinations, regional marketing, networking among stakeholders)?

— What new indicators for sustainable development and social responsibility should be applied in the
gastronomy, agrotourism, and heritage activities sectors (sustainable development and CSR)?

— How can hotel and restaurant businesses promote a tourist destination?

— What sustainable pricing strategies can be developed to enhance the attractiveness of the region, local
products, and gastronomy?

— What strategies should be promoted to make food and gastronomic heritage more important for many
tourist destinations?

POSITIONING

COMMUNICATION THEMES

This conference seeks to understand the relationship between gastronomic heritage and the
attractiveness of tourist destinations from a sustainable tourism management perspective. Proposed
communications may concern all forms of tourism related to catering, food, culinary practices, and
agri-food that may define or influence tourist attractiveness and that present the principles, practices,
and mechanisms of sustainable tourism. The approaches valued are based on both qualitative and
quantitative methods. The issues addressed are very broad and may fall within the following fields:
marketing, strategy, communication, consumer behavior, human resources, public management, ICT,
economics, finance, logistics, law, sustainable development, and CSR.



Potential topics to be addressed include the

following:

Sustainable tourism and territories
Gastronomy and organic products
Agriculture and vineyards

Specific features and challenges of
sustainable island tourism
Management of tourist flows

Site absorption capacity

Heritage enhancement and protection
Accessibility to islands and tourism
development (international and local
air/sea transport).

Economic dependence on tourism and
associated risks

Distribution of tourism revenues
Land management

Preservation of public access to the
coastline

Protection of marine areas and tourism
policies

Sustainable tourism management
Sustainable tourism marketing and
organizations

Challenges and opportunities for
sustainable tourism development
Visitor expectations regarding
sustainable tourism

Sustainable destination tourism
management

Sustainable tourism and the
development of practices

Tourism between economic
performance and sustainable
development

Sustainable tourism planning and
sustainable development

Sustainable tourism and hospitality
Socio-ecological resilience and tourism
The hotel industry and sustainable
tourism

Green accounting applications and mass
tourism

E-tourism, social media, and sustainable
tourism

Tourism and climate change

Leisure and sustainable tourism
Sustainable territorial approach and
certification schemes such as eco-labels
Business and benefits for communities
in sustainable tourism

Innovation and sustainable tourism
Public management and sustainable
tourism

Sustainable tourism and
communication

Quality and sustainable tourism
Greenwashing and business ethics
Destination attractiveness and respect
for the environment

Benefits and costs of sustainable
tourism

Consumer demand and sustainable
tourism

Sustainable tourism and cooperation
between stakeholders.

Sustainable tourism and ecosystem
protection

This conference also aims to bring together teachers, researchers, and tourism professionals who have
decided to integrate sustainable development into the protection of tourist areas and the marketing of
tourism products and destinations.



Researchers are invited to submit empirical and methodological research and conceptual papers
focusing on topics related to the implementation of sustainable tourism management.

ORGANIZING COMMITTEE

Socrat GHADBAN, Graduate School of Tourism - Y SCHOOLS - Troyes
Erick LEROUX, University Sorbonne Paris Nord (France)

Philippe ODOU, Research Director Y SCHOOLS - Troyes REIMS (France)

PAPER SUBMISSION and SELECTION

Please submit an abstract of approximately 1000 words, including the title and full contact details, in
the form of an electronic file to be sent to: colloqueaimtd@gmail.com. You may submit your abstract
as soon as possible, but no later than January 15, 2026. Each paper will be reviewed by two reviewers.
For more information about the conference, please visit: http://tourisme-durable-aimtd.org/11-jstd/ on
the AIMTD website.

You may submit your abstract in French or English, and then present your paper in the language in
which the document will be presented.

Date and location of the conference: April 23 and 24, 2026, in Troyes (France).
Deadline for abstract submission: January 15, 2026.
Confirmation of accepted abstracts: January 30, 2026.

Full presentations are expected by March 30, 2026.

Conference opening: April 23, 2026

Academic sessions: April 23 and 24, 2026

Excursions: April 25, 2026.

Authors of projects selected for journals associated with the conference must submit their full articles

by September 15, 2026.



Presentation standards

All submitted papers should adhere to the following guidelines. If they do not, the Conference organizers
reserve the right to refuse them for publication in the Conference Proceedings:

- The first page should contain each author’s name (including full first name), position and the_title of
the paper.

- The second page should contain only the paper title, an abstract in French and English, and 4 to 5
key words.

- Manuscripts should be typed in Word, with margins of 2.5 cm; paper Size A4; font Times New Roman,
font size 12 points. They should be must be submitted to the following e-mail address:
colloqueaimtd@gmail.com

- The paper must not contain appendices: charts, diagrams, images and other additions (black and white)
are inserted in the text. Parts follow a simple number: 1, 1.1, 1.1.1, etc.

- Title: Times 18 in bold

- Author’s name: Times 14 in bold

- Abstract in bold in 16, then text in Times 12

- Title 1.: Times 14 in bold

- Titles 1.1.: Times 12 in bold

- Conclusion: Times 14 in bold

- Bibliography: Times 14 in bold, thn text in Times 12, according to the following model:
- Book: author's name and initial of surname, date of publication, title of the book, Publisher, Place
of publication (eg Mintzberg H. (1994), The Rise and Fall of Strategic Planning, Dunod, Paris,
- Article: author's name and initial of surname, date of publication "Article Title," Journal Title, Vol.
X, No. X, p. Xy, publication date (example: G. Koenig (1996), "Karl E. Weick," French Review of
Management, No. 108, pp. 57-70, March-April-May).

Titles, subtitles, introductory paragraphs are the journal’s own responsibility; the journal reserves the
right to modify those proposed by the author(s).

Registration fees:

The conference participation fees are as follows:

- Teachers, researchers, and professionals: 3 days (€350)

- Teachers, researchers, and professionals: 2 days (€300)


mailto:colloqueaimtd@gmail.com

- Doctoral students: 3 days (€200)

- Doctoral students: 2 days (€150)

Payment methods:
- Bank transfer
- Online credit card

- Check payable to AIMTD (only for participants based in France)

CONFERENCE PROCEEDINGS AND PUBLICATION

All accepted papers shall be published in the Conference Proceedings. In the case of multiple authors,
please note that at least one of them must be a registered Conference participant. It is provided that some
selected articles shall be published in a special edition of a well-known review (Management & Avenir,
Gestion et Management Public, Maghreb Machrek, Etudes caribéennes, The European Journal of
Tourism Research).

SCIENTIFIC COMMITTEE

Chair of the Scientific Committee
Mbaye Fall DIALLO, University of Lille (France)
Members of the Scientific Committee

Lalla Latifa ALAOUI, University of Rabat (Maroc)

Christophe ALONSO, University of Paris (France)

Saehya ANN, CSU East Bay, Hayward (USA)

Adama BA, University Alioune Diop de Bambey (Sénégal)

Patrice BALLESTER, IEFT - Tourism School (France)

Ernesto BARRERA, University of Buenos Aires (Argentina)

Abrika BELAID, University Mouloud Mammeri, Tizi-Ouzou (Algeria)
Abdou BELGAT, AMFORTH & ONU Toursim

Ibrahim BENBBA, ENCG, Tanger (Morocoo)

Cherifa BENSADEK, National school of Tourisme Alger (Algeria)



Olivier BOIRAL, University of Laval Québec (Canada)

Said BOUJROUF, University of Cadi Ayyad Marrakech (Morocco)
Philippe BOURDEAU, University of Grenoble (France)

Lise BOURDEAU-LEPAGE, University Jean Moulin of Lyon 3 (France)
André BOYER, ENAP Montréal (Canada)

Robyn BUSHELL, Western Sydney University (Australia)

Didier CHABAUD, IAE Sorbonne -Paris (France)

Guy CHIASSON, University of Québec en Outaouais (Canada)
Hyunsuk CHOI, Black Hills State University, Spearfish (USA)

Daouda COULIBALY, EDC Business School Paris (France)

Francois H. COURVOSIER, HEG - Haute école de gestion Arc (Suisse)
Fatou DIOP, University Cheikh Anta Diop (Senegal)

Moshen DEBABI, IHEC Carthage (Tunisia)

Benoit DESMARCHELIER, University Sorbonne Paris Nord

Hatem DELLAGI, University of CARTHAGE (Tunisie)

Frédéric DIMANCHE, Ryerson University, Toronto (Canada)

Mbaye Fall DIALLO, University of Lille Nord de France-(France)

Souad DJELASSI, University de Lille (France)

Faridah DJELLAL, University of Lille (France)

Raphael DORNIER, University Sorbonne Paris Nord (France)

Ha Thi Thuy Duong, Open University HO Chi Minh (Viet Nam)
Hanna El MAALOUF, University of Tourism, Beyrouth (Lebanon)
Marco FAZZINI, University of Rome (Italy)

Djibril FOFANA, AMFORTH & ONU Tourism

Jean-Marie FOTSING, University of New Caledonia (France)

Badar ALAM IQBAL, University Aligarh Muslim (India)

Agnés FRANCOIS-LECOMPTE, University Bretagne Sud (France)

Socrat GHADBAN, Y SCHOOLS, Troyes (France)

Camal GALLOUJ, University Sorbonne Paris Nord (France)

Faiz GALLOUYJ, University of Lille (France)

Xiaoqing GAN, University of Jiu Jang (China)

Fatima Zohra GUERTAOUI, University of Cadi Ayyad Marrakech (Morocoo)
Diogo Antonio QUEIROZ Gomes - Instituto Federal Baiano (Brazil)

Yan GENG, Universiy of Nanchang (China)

Brahim GUEYE, University Gaston Berger (Sénégal)

Zach HALLAB, California State University East Bay, Hayward, CA (USA)
Karim HEBBAR, IAE-University of Valenciennes (France)



Slah HELLARA, Institut des Hautes Etudes Tunis (Tunisia)

Aziz HMIOUI, University Sidi Mohammed Ben Abdellah (Morocoo)

David HURON, IAE-University of Nice (France)

Robert HOOD, Thompson Rivers Unversity (Canada)

Yao Messah KOUNETSRON, Universiy de Lomé (Togo)

Patrick LEGOEREL, University of Angers (France)

Erick LEROUX, University Sorbonne Paris Nord (France)

Jo LOCK-HWAN, National Institute of Agricultural Sciences, (Koréa)

Martin LOHMANN, Institut fiir Tourismus und Béderforschung in Nordeuropa Kiel (Allemagne)
Rubén C. LOIS-GONZALEZ, University of Santiago de Compostela (Espagne)
Jean-Claude LOPEZ, Université of Versailles Saint Quentin(France)

Jean-Marc LORACH, ISEADD, Groupe HEMA (France)

Cristina Maria MACEDO de Alencar — University of Catolica de Salvador (Brazil)
Dalia MAIMON, University of RIO (Brazil)

Thomas MAJD, Y SCHOOLS, Troyes (France)

Mara MANENTE, International Center of Studies of the Tourist Economy University de Venise (Italy)
Jean-Bernard MARSAT, Irstea / UMR Territoires (France)

Antoine MASIGNUE, IAE-University of Valenciennes (France)

Selim MEKDESSI, Lebanese University, Beirut (Lebanon)

Fernanda MENESES de Miranda Castro - Instituto Federal Baiano (Brazil)

Omar MOUFAKKIR, Maastricht School of Management- (Koweit)

Hansr.uedi MULLER, Forshungsinstitut fiir freizeit und Tourismus University of Berne (Suisse)
Magali MURARQO, University of Reims Champagne-Ardenne (France)

El Hadji Mounirou NDIAYE, University Iba Der Thiam de Thiés (Sénégal)

Ray OMAN University of the District of Columbia, Washington (USA)

Ewan OIRY, University of Lyon (France)

Marc OSWALD, ISTOM (France)

Chokri OUERFELLI, IHEC de Sousse, University de Sousse, (Tunisia)

Bernard PECQUEUR, University of Grenoble 1 (France)

Christine PETR, University of Bretagne Sud (France)

Pierre-Charles PUPION, University of Poitiers (France)

Joel RABOTEUR, University of Antilles (France)

Yann RIVAL, University of French Polynesia (France)

Elisabeth ROBINOT, University of Québec a Montréal (Canada)

Paul ROSELE CHIM, University of Guyane (France)

Trinh THUY Anh, Ho Chi Minh City Open University (Viét-Nam)

Stéphane TREBUCQ, IAE University of Bordeaux (France)



Romain TRICHERAU, ICES (France)

Sana SAIDI, Y SCHOOLS, Troyes (France)

Aziz SAIR, ENCG Dakhla, University Ibn Zohr (Morocco)
Mohamad SALHAB, University Libano-frangaise of Tripoli (Lebanon)
Carlos SANTOS, University of Acores (Portugal)

Maya SHAMES, University of Tourism, Beyrouth (Lebanon)
Edimiria GUES César Santos - Instituto Federal Baiano (Brazil)
Bruno SARRASIN, University of Québec Montréal (Canada)

Aline SCOUARNEC, IAE-University of Caen (France)

Nouredine SELMI, Doha Institute for Graduate Studies (Quatar)
José Rodrigues de SOUZA FILHO, Instituto Federal Baiano (Brazil)
Carolina Andrade SPINOLA - Universidade Salvador (Brazil)

Chelly Costa SOUZA - Instituto Federal da Bahia (Brazil)

Ivanov STANISLAYV, International University College (Bulgaria)

Fredric W. SWIERCZEK, AIT CV Thailand in VN (Thailand)

Juliana VASSILEVA, New Bulgarian University (Bulgaria)

Sara TAHALI, University of Reims Champagne-Ardenne (France)

Vo THAN, Excelia Group (France)

Giuseppe TARDIVO, University of Turin, Turin (Italy)

Hoang THI PHUON THAO, Ho Chi Minh City Open University (Viét-Nam)
Thi Anh Dao TRAN, University of Rouen (France)

Ibrahima THIAM, University Iba Der Thiam de Thiés (Sénégal)
Jean-Francois TOTI, University de Lille (France)

Manu TRANQUARD, University of Quebec, Chicoutimi (Canada)

Pierre VALETTE-FLORENCE, IAE-University Pierre Mendes-France (France)
Nguyen VAN PHUC, Rector, Ho Chi Minh City Open University

Frangois VELLAS, University of Toulouse 1 Capitole (France)

Céline VIALA, University Sorbonne Paris Nord (France)

Milena VIASSONE, University of Turin, Turin (Italy)

Ruud WELTEN, Saxion University of Applied Sciences (Netherlands)

Shi XIN, University of Pékin Zhuhai (China)

Jean Louis YENGUE, University of Poitiers (France)

Semih YILMAZ, CSU East Bay, Hayward (USA)
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