
1

CALL for PAPERS  

«9th scientific Conference on Sustainable Tourism»

Creativity through diversity: New horizons for the management of sustainable 
tourism and recreation

Hayward (San Francisco East Bay Area), California, USA, April 24-26. 2018

Creative tourism is a form of tourism that is characterized by the involvement of tourists in the local 
area and interacting with the local population through participatory activities. The cultural diversity of 
each country, due in part to its traditions, is a major asset for creative tourism. Creative tourism is 
proving to be a very interesting tourist product because it caters to all categories of people (singles or 
groups, young people, adults or seniors, family groups or friends). The principle of creative tourism is 
to meet the expectations of tourists wishing to have an authentic experience, combining the discovery 
of a destination and meeting its inhabitants. Thus, creative tourism allows tourists, through 
participating in workshops, to discover the country visited in a more original and a more sophisticated 
way. In this respect, creative tourism is characterized by interactions between tourists and the 
destination visited, in an emotional, participatory and social nature.
In 2010, a Creative Tourism Network was created with the main objective to exchange ideas on good 
practices and invite new destinations to support and structure their creative tourism. Members offer 
different activities. For example, the "Creative Tourism Santa Fe" offers courses in jewlery, 
paintings,ceramics, photography, cooking, and visits to local artists' studios.
On the level of consumer behavior, some individuals are more actively involved in creative practices;
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they exchange knowledge and also actively participate in a creative manner in their creation of 
knowledge contents. These new consumers, with their input, bring useful ideas to the design of tourist 
products and services. Thus, tourism policies that focus on creating value with creative tourism must 
now link tourism operators, tourists and destinations. The design of a tourist image and/or a destination
brand can, within the framework of the formulation of innovative tourism products and services, 
associate creative activities with destinations. For this, the use of new technologies and digital media 
plays a major role in the dissemination of creative contents of tourism offerings. Finally, if the current 
trend is to segment tourism markets with new products and services such as creative tourism and other 
new forms of tourism (e.g. tourism, linguistic tourism, slow tourism, congress tourism, etc.), There
must be a room left for sustainable development. Therefore, creative tourism must be part of 
sustainable tourism.

The objective of this conference is to examine the role of sustainability in the development and 
marketing of tourism products and services linked to creative tourism. It also aims to address the 
integration of sustainable development in the production of tourist services or products, particularly in 
organizational and marketing practices within the context of creative tourism.

Researchers are invited to submit empirical research, methodological, and conceptual papers that focus 
on topics related to the implementation of creative tourism from a sustainable development standpoint.

Potential themes to be addressed include 
following:

Creative tourism
Challenges and opportunities for 

sustainable tourism development
Visitors’ expectations regarding 

sustainable tourism 
Tourism management of sustainable 

destinations
Sustainable tourism development and 

management practices
Tourism between economic 

performance and sustainability
Sustainable tourism planning and 

regional development
Business and benefits to communities 

from sustainable tourism and/or 
recreation

 Innovation and sustainable tourism or 
recreation

Public management of sustainable 
tourism 

Sustainable tourism and communication
Quality and sustainable tourism
Greenwashing and business ethics

Destinations’ attractiveness and 
environmentally responsibility

The benefits and costs of sustainable 
tourism

Consumer demand for sustainable 
tourism

Marine protected areas and tourism 
policies

Sustainable Tourism and cooperation 
between stakeholders

Marketing of sustainable recreation 
and/or tourism organizations

Management of sustainable tourism
and/or sustainable recreation

Green Accounting Applications in mass 
tourism 

E-tourism, social media and sustainable 
tourism

Recreation  and sustainable tourism
Approaching destination sustainability 

and product certifications such as the 
eco-label

•   Sustainable tourism and ecosystem protection
Socio-ecological resilience and tourism
The hotel industry and sustainable 

tourism
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Creative tourism and Sustainable 
practices

.

Papers may be based both on qualitative or quantitative methods. The issues covered may pertain to 
one of the following different fields: marketing, strategy, communication, consumer behavior, human 
resources, public management, economics, finance, logistics, legal and sustainable development.

This conference also aims to enable the meeting of hospitality, recreation and tourism professionals 
who have decided to integrate or not to integrate creative tourism in marketing their businesses and 
destinations.

ORGANIZING COMMITTEE

Chris CHAMBERLAIN, California State University East Bay, Hayward, CA (USA)

Gary FREUND, California State University East Bay, Hayward, CA (USA)

Zaher (Zach) HALLAB, California State University East Bay, Hayward, CA (USA)

Erick LEROUX, University of Paris 13-Sorbonne Paris City (France)

PAPER SUBMISSION and SELECTION

Please submit an abstract of no more than 1000 words, including title and full contact details, in an 
electronic file to: colloqueaimtd@gmail.com. You may submit your abstract as soon as possible but no 
later than November 1st 2017. Each paper is reviewed by two reviewers. For more information about 
the conference, you are invited to visit:

http://tourisme-durable-aimtd.org/9iemes-journees-scientifiques-du-tourisme-durable/

You can submit your abstract in French or English, depending on the language in which the 
paper will be presented.

Time and Place: 

The Conference: Hayward (in the San Francisco East Bay Area), California, USA, April 24-26th 2018

Deadline for submitting abstracts: November 1st, 2017

Confirmation of accepted abstracts: November 30th, 2017

http://tourisme-durable-aimtd.org/9iemes-journees-scientifiques-du-tourisme-durable/
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Full papers are expected by January 25th, 2018

Opening of the conference: April 24th, 2018

Academic sessions: April 24-25th, 2018

Tours and excursions: April 26th, 2018 (Emphasis on Sustainable Practices).

Guidelines

All submitted papers should adhere to the following guidelines. If they do not, the Conference organizers reserve 
the right to refuse them for publication in the Conference Proceedings:
- Each file should be in .doc or .docx format (Word for IBM) and clearly labeled with the author’s name (eg.  

Marie_Dupont.doc)
- The title page should contain the manuscript title, each author’s name (full first name), position, 

organization, address, telephone, and e-mail address.
- Tables should be in included in the manuscript (.doc or .docx format).
- The second page will contain the title of the paper, an abstract in French and English, and 4-5 keywords.
- Manuscripts must be submitted with margins of 2.5 cm. Paper Size A4.The font size of text will be 

Times New Roman 12 point, 
- The paper must not contain appendices: charts, diagrams, images and other additions (black and 

white) are inserted in the text. Parties follow a simple number: 1, 1.1, 1.1.1, etc.

- Title: 18 times in bold
- times in bold
- Summary Author name: 14 
- and Abstract fat 16 and 12 times content
- Title 1. Times 14 bold
- Title 1.1. Times 12 bold
- Conclusion: Times 14 bold

- Bibliography: Times 14 bold and next content Time 12, according to the following model:
- Book : author's name and initial of surname, date of publication, title of the book,
Publisher, Place of publication (eg Mintzberg H. (1994), The Rise and Fall of 
Strategic Planning, Dunod, Paris).
- Article: author's name and initial of surname, date of publication "Article Title," 
Journal Title, Vol. x, No. x, p. xy, publication date (example: G. Koenig (1996), "Karl 
E. Weick," French Review of Management, No. 108, pp. 57-70, March-April-May.).

CONFERENCE PROCEEDINGS AND PUBLICATION
All accepted papers shall be published in the Conference Proceedings. In the case of multiple authors, 
please note that at least one of them must be a registered Conference participant. It is provided that 
some selected articles shall be published in a special edition of a well-known review (Management &
Avenir, Gestion et Management Public, Maghreb Machrek, Etudes caribeennes, The European Journal 
of Tourism Research).

SCIENTIFIC COMMITTEE
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Amale ABOU  FAYYAD, Lebanese  University , Beirut (Lebanon)

Christophe ALAUX, IMPGT, Aix-Marseille University (France)

Christophe ALONSO, University of Paris V-Sorbonne Paris Cité (France)

Saehya ANN, CSU East Bay, Hayward (USA)

Ernesto BARRERA, University of Buenos Aires (Argentina) 

Mireille BARTHOD-PROTADE, INSEEC Alpes Savoie (France)

Abrika BELAID, University Mouloud Mammeri, Tizi-Ouzou (Algeria)

Abdou BELGAT, AFEST (France)

Mounia BENABDALLAH, IDRAC (France)

Kamel BEN YOUSSEF, University of Paris Ouest (France)

Cherifa BENSADEK, National school of Tourisme Alger (Algeria) 

Olivier BESSY, University de PAU (France)

Olivier BOIRAL, University of Laval Québec (Canada)

Patrick BOUCHET, University of Bourgogne (France)

Said BOUJROUF, University of Cadi Ayyad Marrakech (Morocco) 

Philippe BOURDEAU, University of Grenoble (France)

Lise BOURDEAU-LEPAGE, University Jean Moulin of Lyon 3 (France)

André BOYER, ENAP Montréal (Canada)

Martine BRASSEUR, University of Paris V-Sorbonne Paris Cité (France)

Jean-Marie BRETON, Université of Antilles (France)

Robyn BUSHELL, Western Sydney University, (Australia)

Philippe CALLOT, Tourism Research Center of Vienne (Austria)

Didier CHABAUD, IAE-University of Paris Panthéon-Sorbonne (France)

Jean-Michel CHAPUIS, University of Paris Sorbonne 1 (France)

Hyunsuk CHOI, Black Hills State University, Spearfish (USA)

François H. COURVOSIER, HEG - Haute école de gestion Arc (Suisse)

Frédéric DIMANCHE, Ryerson University, Toronto (Canada)

Agnès DURRANDE-MOREAU, IAE-Université Savoie Mont-Blanc (France)

Fatou DIOP, University Cheikh Anta Diop (Senegal)
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Mbaye Fall DIALLO, University of Lille Nord de France-Skema Business School (France)

Moshen DEBABI, University of Manouba (Tunisia)

Olivier DEHOORNE, University of Antilles (France)

Raphael DORNIER, IAE-Université Savoie Mont-Blanc (France)

Philippe DORBAIRE, Institut Confucius Université of Poitiers (France)

Nathalie FABRY, University of Marne la Vallée (France)

Marco FAZZINI, University of Rome (Italy) 

Martine FERRY, Institut PAUL BOCUSE (France)

Jean-Marie FOTSING, University of New Caledonia 

Agnès FRANCOIS-LECOMPTE, University Bretagne Sud (France)

Christiane GAGNON, University of Quebec, Chicoutimi (Canada)

Socrat GAHDBAN, Lebanese University, Beirut (Lebanon) 

Xiaoqing GAN, University of Jiu Jang (China)

Badar ALAM   IQBAL, University Aligarh Muslim (India)

Ha THI THUY DUONG, Ho Chi Minh City Open University (Viêt-Nam)

Yan  GENG, Université of Nanchang (China)

Fatima Zahra GUERTAOUI, Université Sultan Moulay Slimane - Beni Mellal, (Morocco)

Slah HELLARA, Institut des Hautes Etudes Tunis (Tunisia)

Aziz HMIOUI, Université Sidi Mohammed Ben Abdellah (Morocco)

Jean-Michel HOERNER, University of Perpignan and IEFT Lyon (France)

David HURON, IAE-University of Nice (France)

Patrick LEGOHEREL, ESTHUA-University of Angers (France)

Marie LEQUIN, University of Québec  trois rivières (Canada) 

Erick LEROUX, University of Paris 13-Sorbonne Paris Cité (France)

Martin LOHMANN, Institut für Tourismus und Bäderforschung in Nordeuropa Kiel (Germany)

Pierre LOUART, IAE-University of Lille 1 (France) 

Jean-Pierre LOZATO-GIOTARD, University of Sorbonne Nouvelle 3-Sorbonne Paris City (France)

Thomas MAJD, Business School Troyes (France)

Mara MANENTE, International Center of Studies of the Tourist Economy Université of Venise (Italy)
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Jean-Pierre MATHIEU, University of Paris 13-Sorbonne Paris Cité (France)

Jean-Pierre MARTINETTI, European City of Culture and Sustainable Tourism (France)

Jean‐Yves MOISSERON, IRD and GDRI DREEM (France)

Omar MOUFAKKIR, Gulf University for Science & Technology (Kwait)

Hansruedi MÜLLER, Forshungsinstitut für freizeit und Tourismus University of Berne (Switzerland)

Joseph NGIJOL, Université of Sorbonne Nouvelle 3-Sorbonne (France)

Abdennour NOUIRI, HEC Alger (Algeria) 

Ewan OIRY, University of Québec Montréal (Canada)

Bernard PECQUEUR, University of Grenoble 1 (France)

Jean-Marie PERETTI, ESSEC (France)

Christine PETR, University of Bretagne Sud (France)

Jean-Michel PLANE, University of Montpellier III (France)

Thierry POULAIN-REHM, IAE-University of La Rochelle (France)

Lionel PRIGENT, University of Bretagne Occidentale (France)

Pierre-Charles PUPION, University of Poitiers (France)

Yann RIVAL, University of French Polynesia (France)

Elisabeth ROBINOT, University of Québec à Montréal (Canada)

Frédérique ROUX, University of Rennes 2 (France)

Jean-Michel SAHUT, Idrac Paris-Nice (France)

Aziz SAIR, ENCG Agadir, University Ibn Zohr (Morocco)

Mohamad SALHAB, University Libano-française of Tripoli (Lebanon)

Carlos SANTOS, University of Açores (Portugal)

Catherine SARLANDIE de la ROBERTIE, University of Paris 1-Panthéon Sorbonne 

Bruno SARRASIN, University of Québec Montréal (Canada) 

Bernard SCHEOU, University of Perpignan

Aline SCOUARNEC, IAE-University of Caen (France)

Nouredine SELMI, IHEC Carthage (Tunisia)

Hugues SERAPHIN, University of Winchester (Uk) 

Ali SMIDA, University of Paris 13-Sorbonne Paris City (France)

katja SONTAG, University of Nice (France)
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Ivanov STANISLAV, International University College (Bulgaria)

Frederic W. SWIERCZEK, AIT CV Thailand in VN (Thailand)
Giuseppe TARDIVO, University of Turin, Turin (Italy)

Frédéric TEULON, IPAG Paris-Nice (France)

Hoang THI PHUON THAO, Ho Chi Minh City Open University (Vietnam)
Thi Anh Dao TRAN, University of Rouen (France)

Trinh THUYANH, Ho Chi Minh City Open University (Vietnam)
Manu TRANQUARD, University of Quebec, Chicoutimi (Canada)

Pierre VALETTE-FLORENCE, IAE-University of Pierre Mendes-France (France)

Nguyen VAN PHUC, Rector, Ho Chi Minh City Open University 

François VELLAS, University of Toulouse 1 Capitole (France)

Milena VIASSONE, University of Turin, Turin (Italy)

Ruud WELTEN, Saxion University of Applied Sciences (Netherlands)

Semih YILMAZ, CSU East Bay, Hayward (USA) 

PARTNERS


